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THE INTERIZRX MCNOLOGUE

Donet Get Upstage

Get your house to sell by making it look like a home

With so many
houses on the
market, some
sitting for one or
two years, hom-
eowners and real
estate agents have
been searching

for a way to move their homes.
Staging is the answer.

This is something specula-
tion home builders have known
for some time. A well-staged
home will sell two to three
times faster and at a higher
profit than an empty or unat-
tractively unfurnished home.
Investing in staging your home
will always cost less than tak-
ing a price reduction.

Here are some important
guestions to ask yourself when
you are selling your home:

1. Have you had potential
buyers through your home, but
no offers?

2. Do other comparable
homes in your neighborhood
sell instead of yours?

3. Are you getting little traf-
fic from your MLS advertising
photos?

4. Is your property vacant?

If you answered eyesZ to Remember, home staging is

5. Have you been thinking any of these questions, con- not a licensed profession, so
about lowering your asking sider staging, or at least a con- you need to do your home-
price?

sultation with a home stager.

work. Ask to see a portfolio of
jobs completed and references
from clients.

Staging a home can be as

simple as creating a great first
impression by cleaning or
painting the front door. Display
fresh pots of flowers and main-
tain a well manicured lawn.
De-clutterrooms and closets.
Potential buyers donet want to
see dirty or packed closets and

men and contractors to d
as little as a deep cleaning
installing new carpet, painting.
or a cosmetic remodeling of
bathroom or kitchen, if neces
sary.

Four reasons why you don
want to leave rooms empy
when selling your home:

1. When a room is empt
potential buyers focus on the
houseses flaws instead of fallig
in love with the overall space.

2. People donet buy house

shelves. Rearrange accessoriesthey buy homes.

and furniture to enhance the
rooms and make them seem
larger. Remove dated wallpa-
per and paint the room.

As a professional interior
designer, | have worked with
builders, condo developers,
and home owners to stage
their empty spaces/homes.
| have seen, first-hand, the
results when a prospective
buyer walks through a beauti-

This guest bedroom was staged for the Mansion Plaza Il condodultysdecorated home. They
warm and inviting to all who walk through.
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get excited because they can
imagine themselves living
there. | stage homes in the $2
to $8 million range because of
my inventory of antiques, fine
furniture reproductions, origi-
nal oil paintings, and designer
fabrics. My staging experience
includes all styles of homes,
from traditional to modern,
depending on the architectural
style.

A professional stager should

Re fiavAr g distrefquatified crafts-
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3. Most people canet visua
ize how furniture will lay out
in aroom. If they are uncertain
they wonet buy.

4. When rooms are empt
prospective buyers start ask
ing themselves questions. *Ar
they selling because they hay
money problems?Z eIs thiss
divorce?Z «Maybe we can pi
in a low-ball bid and get thic
house.Z

Home staging is all abou
packaging a home to enhanc
it and show off its best fes
tures and downplay the flaws
It is also about romancing the
buyer, putting them in the
mood to get excited about buy

ng.

Margaret Chambers own
Chambers Interiors desig
firm in Dallas. Visit her web
site at Chamberslinteriors.col
or e-mail her at chambersinte
rior@aol.com.




